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The Right Marketing, at

the Right Time.
Strategically Follow Your Client's

Journey. 

Tuesday, September 21 @10 AM

Mill Creek Conference Room or RingCentral
https://meetings.ringcentral.com/j/4252248400



MAX/Value 
by Right Marketing, Right TimeRight Marketing, Right Time  



MAX/Value 
by Right Marketing, Right TimeRight Marketing, Right Time  

MarketingMarketing  
SpendSpend

Where does the money go?Where does the money go?
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what you wantwhat you want

from marketingfrom marketing

what marketingwhat marketing  

can feel likecan feel like
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Quick AdviceQuick Advice
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MarketingMarketing  
SpendSpend

no CRMno CRM

MarketingMarketing  
SpendSpend

With CRMWith CRM

vs.

Track your marketing activitiesTrack your marketing activities
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Your 
Marketing 
Message?

"In a desire to cast a wide net, they

define a blob of a desire that is so

vague, potential customers can't figure

out why they need it in the first place."

Donald Miller, Building a Story Brand

Clarify Your Message
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Agent cleint

REcognize that You are not the hero



MAX/Value 
by Right Marketing, Right TimeRight Marketing, Right Time  

FrameworksFrameworks
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A character (the lead or client)
Has a problem
And meets a guide (that's you, the agent!)
Who gives them a plan
And calls them to action
That helps them avoid failure
And ends in success 

1.
2.
3.
4.
5.
6.
7.

Donald Miller, Building a Story Brand
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Source: https://www.akadrewdavis.com/6-loyalty-loop-drivers
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Source: https://www.akadrewdavis.com/6-loyalty-loop-drivers
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Know

Source: John Jantsch https://ducttapemarketing.com/

Like

Trust

Try

Buy

Repeat
Refer

The Customer Journey
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