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Your Marketing Budget The Game Show!

NG BUDGET!

| LIKE TC BUDGET CN THE FLY.
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$150K = $71.91/HR. WOULD YOU PAY SOMECONE $72/HR TO LICK STAMPS?
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Your Marketing Budget The Game Show!

NS TO A MARKETING BUDGET!

\ TOP AGENTS DON'T
@ HAVE TO SPEND MONEY
2 : BUSINESS COMES TO THEM
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GCIl less than 5100k (n=195) 6/% <50K

1% 2% 0% 1% Less than $5,000
$5,001-410,000
$10,001-520,000
$20,001-$40,000
$40,001-$60,000
$60,001 - $80,000

More than $S80,000

Mot sure

THE MARKETING MIX AND CONTENT STILL HAS TO BE RIGHT FOCR YOUR MARKET!

https://www.realestatewebmasters.com/blog/marketing-spend-of-top-producing-real-estate-agents/
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—TOWN CENTER—

GCIl less than 5100k (n=195) 67% <50K

1% 2% 0% 1% Less than $5,000

55,001-510,000
510,001-520,000
520,001 -540,000
540,001 -560,000
560,007 - 580,000
More than $S80,000

GCI $100-5300k (n=70) 60% <200K

Mot sure

THE MARKETING MIX AND CONTENT STILL HAS TO BE RIGHT FOCR YOUR MARKET!

https://www.realestatewebmasters.com/blog/marketing-spend-of-top-producing-real-estate-agents/
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RE/MAX Your Marketing Budget The Game Show!

—TOWN CENTER—

GCIl less than 5100k (n=195) 67% <B50K

Less than $5,000
55,001-510,000
510,001-520,000
520,001 -540,000
540,001 -560,000
560,007 - 580,000
More than $S80,000

GCI $100-5300k (n=70) 60% <200K

GCI greater than 5300k (n=35)

14% { 14%
Not sure

1.6% OF GCI > $300 SPEND LESS THAN $5K

THE MARKETING MIX AND CONTENT STILL HAS TO BE RIGHT FOCR YOUR MARKET!

https://www.realestatewebmasters.com/blog/marketing-spend-of-top-producing-real-estate-agents/
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Your Marketing Budget The Game Show!

~ 4 U.S. Small Busi

.S. Small Business
SBA Administration JAREDJAMES
Q

CGl 1-8% 28%
$100,000 $7,000 $28,000
$150,000 $10,500 $42,000
$200,000 $14,000 $56,000

$300,000 $21,000 $82,000



LEADS VS. TRANSACTION VOLUME @@

$139.179 SPEND

75,000,000 $2.130,000 CGI
% IS THE COST OF GOOGLE ADS/CGI 9%

DOES NOT INCLUDE COSTS OF NURTURING LEADS, $ $122,893 SPEND
NUMBERS ARE ESTIMATED BASED ON RTC

ASSUMPTICNS CF COMMISSION AND AD SPEND $l,350,000 cel
SALES VOLUME FOR LEAD GEN PROGRAM IS 25% OF 7229
THEIR TOTAL SALES ~$284M 8%
50,000,000 $83,419 SPEND
$1,10,000 CGI
4907
7%
$35,309 SPEND

25,000,000 6% $510,000 CGI

$14,688 SPEND 2077

$240,000 CGI
864

&M 17M 37M

2016 2017 2018 2019 2020

v VANTAGEWEST
\ ( Real Estate. Rethought.



