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Direct Mail Strategy

1. WHY DIRECT MAIL IS HAVING ITS COMEBACK MOMENT

2. THREE TIPS TC MAKING YOUR DIRECT MAIL STRATEGY MORE EFFECTIVE

3. TALK ABOUT HOW MUCH DIRECT MAIL WILL COST YOU

4. SHOW YCOU AN EXAMPLE OF A DIRECT MAIL CAMPAIGN

5. SHOW YOU HOW TO DOWNLOAD “FREE™ MAILING LISTS FROM MEGAPHCNE
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Direct Mail Strategy

12-30 TOUCHES TO CONVERT
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Direct Mail Strategy

44% OF PEOPLE CAN
RECALL A BRAND
IMMEDIATELY AFTER
SEEING A DIGITAL AD

COMPARED TO 75% OF
PEGPLE WHG RECEIVE
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MILLENNIALS DONT
READ MAILJ
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8 MAILERS IN 8 WEEKS
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Direct Mail Strategy

P @ N PEOPLE SPEND 25%
'

MORE WHEN DIRECT
‘ MAIL IS COMBINED

/ WITH EMAIL
AvA

MARKETING.
TIP: UPLOAD YOUR MAILING LIST TO YOUR FACEBOOK ADS ACCOUNT

A

Source: digitaldoughnut.com
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THIS NOTE IS LEGAL TENDER .
FOR ALL DEBTS, PUBLIC AND PRIVATE







8 MAILERS
8 WEEKS
100 HOMES
$1 PER HOME

$800



OK, REALLY, HOW MUCH DO | NEED TO SPEND?

% OF REVENUE TO SPEND ON
8 MAILERS MARKETING
8 WEEKS SBA = 7-8%
100 HOMES o
$1 PER HOME JARED JAMES = 23%
$800 $500K SALE = $15K GCI

= $1,050 TO $3450 PER
TRANSACTION



